	Role
	Advocacy Coordinator for BIAAG Campaign, 
	Grade
	4 

	Dept
	BIAAG Core Campaign team

	Reports to
	Line Management Reporting to the Global Campaigns Manager and functional reporting to Head of Global Campaign, Because I am a Girl (BIAAG)
 

	Location and Duration
	International Headquarters Plan International, Woking, Surrey  

Assignment will be for a fixed-term duration of 3 years 

	Purpose
	This post-holder will contribute to positive policy and legislative changes at regional and international level in order to improve the lives of girls around the world. S/he is required to lead the advocacy component of the BIAAG Initiative by developing to completion initial drafts of the advocacy strategy and ensuring that it is implemented Plan-wide. 

	What does the job holder plan?

· Finalises the global advocacy strategy for BIAAG campaign

· Implements activities for the advocacy component of BIAAG

· Oversees the disbursement of budget in the fulfilment of the work-

· Plans specific advocacy initiatives (targets, allies, messages etc)
What are the roles, outputs and key deliverables?

Strategic Plan and Project Implementation Processes

· Advocacy strategy and implementation plan drafted in 2011 on the basis of the outline Business Plan

· Implementation plans agreed for the three year period 

· Ensure organisation-wide support of the BIAAG advocacy strategy and its work  implications by creating and implementing rollout strategies and plans e.g. via internal communication, events and workshops as applicable Report progress regularly to both line managers against agreed strategic KPIs

· Contribute to advocacy section of the BIAAG annual report

· Use existing advocacy capacity building initiatives to ensure that BIAAG is included
Specific advocacy initiatives in line with agreed strategy
· Work with the Head of Research to request research commissioned to support key areas of the strategy
· Work with Programme Evaluation team and policy colleagues to build evidence for BIAAG advocacy
· Advocacy position papers drafted and reviewed annually in line with the main theme and sub-themes of BIAAG;
· Identification and targeting of key global fora to increase impact of initiatives based on thorough power analysis of influential stakeholders 

What does the post holder oversee?
· Development of the above deliverables

· Consultation with relevant Plan offices on all advocacy related to BIAAG

· The delivery of implementation activities in the advocacy strategy and plan

· Monitoring and reporting the impact of the advocacy activities 

· Develop relationships with influential stakeholders in order to achieve BIAAG advocacy objectives

· Ensure that advocacy messages are understood Plan-wide

To whom does the job holder report?

Functionally for the duration of the BIAAG campaign the post-holder reports to the Head of BIAAG Global Campaign; hierarchaly the post-holder reports to the Global Campaigns Manager.
Criteria for Success

· Incremental progress towards achieving global advocacy asks

· Plan’s profile and reputation will be raised through clear and well articulated advocacy Key partnerships and alliances will be built across a range of key actors to promote the agreed BIAAG messages
	What are the primary linkages for this post?

· BIAAG Core campaign team
· Programme, Policy and Global Advocacy Departments at Headquarters

· Plan representatives in NYC, Brussels and Geneva
· Plan regional and national offices, including gender, advocacy and child rights staff

· BIAAG Board (on request)
· Plan’s leadership structures (on request)
· External experts, researchers and consultants

· External NGOs, UN, and thought leaders 

Skills Specific to the Post

· Proven experience of advocacy and policy work with policymakers at an international level

· Strong gender equality and child rights background

· Strong influencing and negotiation skills 

· Proven ability to represent Plan at meetings and negotiations internally and externally
· Good organisation and coordination skills

· Able to prioritise work effectively for execution, with limited resources

· Excellent facilitation and communication skills 

· Good interpersonal skills, personable, approachable and dependable

· Ability to work comfortably and sensitively across cultures and in a matrix with double reporting lines 
Qualifications and Experience

· Experience of managing the planning and implementation of advocacy and policy strategies and plans 
· Able to work in a complex organisation and people environment

· Strong understanding of development and the NGO sector. 

· Experience of international advocacy fora 

· Demonstrable experience of succeeding in advocacy initiatives

· Experience of working with coalitions and networks 

· Masters Degree or equivalent 

· Experience of campaign and advocacy work internationally 



� Because I am a Girl is Plan's campaign to fight gender inequality, promote girls' rights and lift millions of girls out of poverty





